i

V]
et

o iR
qoRE AIFA 8 WPB AICR WS T Gl TECorR (@, FHB A
FGF Terife ¢ gl ae GFeEe sqEme G Trved PHReR @fFte Sfiges
GRS el Femermes [.aeti. 29w wds go spemnss et e
@Cea-8, 5-y (s @ Ri6s) oG A9F1-20%8 O3 T ey (Hedt =2 |

HH (TG S | GO I AT 8 et 2Poioes (o) |
| *IIE BRI Rftfifar Feee |

FAR- AP 0.006! (AT TS

(2t SRk 1)
3d/oY/R02¢ | @A | FDAE-401 | Entrepreneurship Development 3
3¢/oY/R0¢ | J4€IM | FDAE-402 | Computer Aided Fashion Design-I 3
3p/ob/02¢ | IR | FDAE-404 | Garment Surface Ornamentation 3
ob/oq/03¢ | WHERE | FDAE-406 | Apparel Total Quality Management 3
38/09/R03¢ | MR | FDAE-408 | Clothing Culture & Communication 3
3d/0q/R0%¢ (TN | FDAE-409 | Consumer Behavior in Fashion 3
TS B
o fRfmsteTa 4/ -
BIFl-5000 | 3 fEs (SRale)
oIl fRegfRmsieT |
(T F2-0880/C. (31./1./00¢ ©iffds :¢/oe /03¢

mﬁﬁemﬁﬂwmmwﬁmﬁmﬁﬁwﬁﬁcmqu|
fow, 2fafmifae ao GIE=a Sgam, vis 7 |

Totoifs, aefEad A9 G, Thre M ¢ @ e, v efwre |
S (Sfefie niftng), e GHo13 Sfefmfae T |

@fergR (SRele), big s |

233, Bls 13 |

Tol-cafergE, S TRMER S, Big K3 |

TAA-afengE, (efl-Sierd (Fret) SIeewe s, Bis e |

TAA- @G, (@ll-BIBI (2*I7) RMER S, Big 3 |

e oA Bol-fwaes, vie {8 |

So. WWWW ois f8 |

YT L ER PG LY

P~y

A FES (SRAE)
Gt fRmgteTs |

Shaheen/335



